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Applying a more nuanced 
and evidence-based (i.e., 
more realistic) 
understanding of human 
behaviour to the policy-
making process

Behavioural Insights?



Problem 
definition

•Identifying 
behavioural 
drivers

Identifying 
policy options

•Proposing 
behavioural 
levers

Consider impact of 
policy options

•“Pre-testing”
behavioural 
levers 

Phase

Contribution of 

behavioural insights

How to analyse problems?
• Show what, and whose 

behaviour, would need to change 
and why.

• Identify what drives the 
behaviour that would have to 
change.

How to identify policy 
options?
• What could influence behaviours 

in a manner that would address 
the problem?

• Consider instruments suggested 
by behavioural economics and 
social psychology.

Identification & screening of 
impacts
• Consider direct and indirect 

behavioural changes.
• E.g. Does the option affect 

consumer information, knowledge, 
trust or protection?

Behavioural Insights!
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Definition



What do we say about climate change?

Source: https://yougov.co.uk/topics/politics/articles-reports/2019/06/05/concern-environment-record-highsSource: Eurobarometer 2019



What we do about climate change?

Source: YouGovSource: Eurobarometer 2019



What we should do about climate change?

Source: Wynes & Nicholas, 2017



What’s the problem?



What’s the problem?

Principles

Behaviour

Social

Desire

Intention

Psychological 
Barriers

Structural
Barriers

Habit

Source:

Gifford et al., 2018



Identifying 
Policy Options: 
Nudges
Any aspect of the choice environment that alters people's 
behavior in a predictable way without forbidding any options or 
significantly changing their economic incentives. 

Thaler & Sunstein (2008)



• Changing the default 
from one-sided to two-
sided printing

 ~15% reduction of    
paper use

Defaults

Source: Egebark & Ekström, 2016



• Changing the default 
from gray to green 
electricity

 ~10-fold increase of 
fraction choosing green 
contract

Defaults

Source: Ebeling & Lotz, 2015



• Costly default change not 
possible (Judgment C-112/11)

• Forcing active decision on 
carbon offsets

 ~50% increase of 
fraction buying carbon 
offset

Forced Decision

Source: Kesternich et al., 2019



• Compare energy usage to 
relevant neighbours

• Targeted tips

• Emoticons

 2% reduction of 
energy use

Social Norms

Source: Allcott, 2011



• Smaller plates at buffets

 Reduces food waste 
by ~20%

Visual Nudging

Source: Kallbekken & Sælen, 2013



• Alphabetic scales better 
than numeric scales

• A-G scale better than 
A+++ - D scale

• Label design most 
important when energy-
efficiency not of key 
importance

Framing and 
Simplification

Source: ENER/C3/2013-428 FINAL REPORT



How to?



Literature



• Evidence

• Experiment

• Context

Behavioural
Insights
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How to analyse problems?
• Show what, and whose behaviour, 

would need to change and why.
• Identify what drives the behaviour 

that would have to change. 

How to identify policy 
options?
• What could influence behaviours 

in a manner that would address 
the problem?

• Consider instruments suggested 
by behavioural economics and 
social psychology

Identification & screening of 
impacts
• Consider direct and indirect 

behavioural changes
• E.g. Does the option affect 

consumer information, knowledge, 
trust or protection?

Breakout Groups

• Consumption behaviour of 
young people in Country X 
causes high CO2 emissions.

• People do not take future 
costs into account (present-
bias).

Example • Financial intervention taking 
into account that people have 
limited attention and cognitive 
willpower.

• Information provision, or 
commitment device.

• People change their attitude 
towards financial intervention 
and do not try to avoid it.

• People feel manipulated 
because intervention is not 
transparent.
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Source:

Lourenco et al., 2016







What’s the problem?

e.g., 
confirmation
bias

e.g., 
gambler’s 
fallacy

e.g., 
misinformation 

effect

e.g., 
present-

bias

Source: https://medium.com/better-humans/cognitive-bias-cheat-sheet-55a472476b18


